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1. Presentation Guide

Submission Requirements

Each group must submit the following to the instructor:

A PDF/Canva of the group’s presentation included a short video was uploaded to the
course website for class review during the follow-up discussion.

An Excel file of the brand’s analysis, group’s content calendar, script, pre-
production, shot lists, storyboard, and post-production.

Presentation Guidelines

Introduction: Briefly (30 seconds or less) introduce group members and the project
to the class.
Content: Present the content plan and details of the video and content writing project
(as applicable). Highlight the strategic approach, key elements, and intended
audience engagement.
Duration: The instructor will announce the presentation length based on the number
of groups. Stay within the allotted time.
Engagement: Make the presentation engaging, creative, and visually appealing to
capture the audience’s attention. Avoid reading directly from the paper or slides.
Visuals: Use visuals, such as PowerPoint slides, to highlight features, benefits,
content plan, and a sample ad, TVC script, or content writing samples.
Technical Preparation:

o Bring the presentation on your own device and test it on another computer to

ensure compatibility.
o Have a backup copy on a flash drive or cloud storage, tested for accessibility.
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« Participation: Every group member must participate and wear a nametag with their
first name in large letters.
« Rehearsal: Practice the presentation to ensure logical organization, clear delivery,
and adherence to the time limit.
e Delivery Tips:
o Maintain good eye contact with the audience.
o Display confidence and enthusiasm, as if seeking funding or approval for your
recommendations.
o Use props and strong visuals to enhance creativity.

II1. Assignment Requirement
1. Video Content Production (1-3 Minute Short Video)

Groups will complete a major project based on a real-world brief provided by a business,
creating a key hook video for a campaign or conveying a core campaign message. The
required deliverables include:
1. Strategic Plan:
o Executive Summary
o Creative Concept
o Bigldea
o Content Strategy
o Moodboard
2. Script/Screenplay:
o Detailed script highlighting key brand-related moments and communication
objectives (Key Moments/Moments of Truth).
3. Shots List and Storyboard:
o Shots List: A list of shots emphasizing key visuals and moments to resonate
with viewers.
o Storyboard: Hand-drawn or digital sketches illustrating scenes (may be
presented alongside the Shots List).
4. Post-Production Script:
o Includes the post-production script and, if required (e.g., for subtitles), a
Combined Continuity and Spotting List (CCSL).
5. Video Product:
o Export the video in 4K resolution and upload it to YouTube or another online
platform.
o Groups are responsible for ensuring all video elements comply with copyright
regulations.
6. Master Plan for Derivative Content:
o A plan outlining additional content derived from the final video product.

2. Grading and Rubric

Rubric 1: Group Presentation Evaluation
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Internal Verifier

PhD. Tran Nguyén Hai Ngin

Lecturer

Ho Chi Minh City, 16" November 2024

MA. Tran Ngoc Minh Thu
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