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Suggest  effective  solutions, | Group
develop comprehensive strategies, | Presentation o
CLO2 and plans to build and manage | & Report 30% 3 PI3.2
brands to meet business goals.
Integrate  brand  management
model to build a new brand and
CLO3 technlqges and . taf:tlcs to 30% 3 PI7.2
production, coordination, and
implementation of brand
management for businesses.
Proficiently apply  research
methods to develop a brand-
CLO4 | building plan and schedule for 30% 3 P18.2
detailed implementation of brand
management for businesses
Demonstrate a sense of self-study,
CLOS5 | independent work and lifelong 10% 1 P19.2
learning spirit.




I11. N§i dung dé bai

1.Dé bai

In this assignment, you will work in groups to develop a new product/service brand and create a
comprehensive launch campaign for the newborn brand. This task will allow you to apply the
concepts of brand development, creativity, and strategic thinking you have learned in this module.

Your focus will be on the brand’s identity and the strategies for introducing the brand to the
market, rather than a detailed marketing plan for selling the new product/service.

Recommended Components & Score structure

Product/Service Define

Define the product/service that your brand will represent (Points of parity & difference)
Identify the target audience for your brand

Conduct a brief competitive analysis to understand the market landscape

Identify potential market trends that may impact the brand's introduction

Develop a brand position and a unique selling proposition (USP) that differentiates your
brand from competitors.

Brand Concept Development

Create a brand name, logo, and tagline

Outline the brand's mission, vision, and values

Develop a brand story/manifesto that resonates with your target audience (Having a brand
manifesto video is a plus)

Create a brand style guide, including visual elements (color palette, icons, images,
typographys,...), brand personality, verbal style (tone of voice), and music elements (if any)
Launch Campaign Strategy

Outline the key objectives of the launch campaign

Describe the campaign’s theme and main messaging

Propose key channels, activities (Events, influencer partnership, PR, social media,...), and
key assets to attract attention and maximize engagement

Develop a timeline for the rollout of the brand launch

KPI

Presentation & Cross-Assessment

Deliver an up to 60-minute presentation to explain your brand concept and strategy

Be ready to answer questions from your peers and instructor.

Listen carefully to other groups' presentations, ask valid questions, and/or make legitimate
suggestions.

2. Huéng din thé thire trinh bay dé bai

Work in groups of 6-7 people. Embrace diversity and inclusivity.

Presentation and Work Report: PowerPoint slides of a maximum of 36 slides covering all
components listed above. Slide 36 contains a list of team members, roles, and self-
assessment of the level of dedication to the group work.

Use a clean, proper design and clear writing style.

Cite information sources sufficiently in the slide where the information/data is being



presented.

Submission

o The order of group presentation will be determined by drawing lots.

e Submit your final work report (presentation) via email and the CTE exam page on your

online account.

o Late submissions will be penalized 10% of the final score.

3. Rubric va thang diém

Rubric 3a: Group Presentation

Criteria | Weight Excellent Good Average Fail
ing (%) 80-100% 60-79% 40-59% under 40%
Time 5 On time On time, little late | Late Do not perform
. Full attendance of Attended n.ea.rly Half of the Only attend 1-
Attitude 5 enough, missing 1-
members members attended | 3 members
2 members
Content Course-relevant Course-relevant Course-relevant
- Product and topic-relevant, | and topic-relevant. and topic- Content is
& service and excellently Sufficiently relevaﬁt On relevant to the
define provide content provide content overall ) ovide topic and
-Brand required in the required in the enou h, p repuiremen ts
concept 70 brief. Clarify case | brief. Clarify case info rrgn ation o fqthe brief. but
developme studies on brand studies on brand required by the sometimes ’
nt management in management in brief. Without inconsistent/
- Launch Vietnam, full Vietnam, not full in for'ma tion about | irrelevant
campaign information about | information about brand '
strategy brand brand
Present confidently, Presentation is not
coherently, and encasine. The
attract the audience. | Confident vofigc f i ge 'Ven Discrete
Presentati There is an even presentation. There . ’ .
10 . without presentations,
on and reasonable are a few stumbling incorporatin 10 Meanings
division of blocks bod rlian uage &
presentations elen}llen tsg £
among members '
Q&A 10 Very clear Not really clear Not clear No answer
Rubric 3b: Group Report
Criteria | Weighti Excellent Good Average Fail
ng (%) 80-100% 60-79% 40-59% under 40%




Innovative ideas, Innovative ideas, . .
Ideas 20 breakthroughs no difference yet Uncreative No creativity
Systematic &
logical approach )
to the topic & lo ?gaslt Zmart:;;f; to There’s
discussed in an %he o I:E Each General.ly, discussion of
informed way. sec tionp ex' lcitl systematic & the topic and
Structure 20 Each section linked to tﬁe ne)i logical approach | little analysis
explicitly linked art. The structure to the topic. but
to the next part. part. 41l P inconsistent
The structure and anc tlow o approach.
flow of materials materials are clear.
are clear.
Course-relevant Course-relevant
and topic- Courss:-relevant and topic-
relevant. and and toplc—.relevant. relevant. Op
excelle;q dly Sufﬁmently overall, provide
provide content pr0V1.de cgntent ' enough Content are
required in the requlred in the 1nf9rmat10n relevapt to the
brief. Have an ‘brlef. Have a good reqplred by the topic and
Content 60 initia ti.Ve :dea for idea for- new brand, brle?f. Have a requlrem§nts
new brand, clarify clarl‘fy br‘and good idea for. new | ofthe br%ef,
brand posi:[ioning positioning, brand, glgrlfy b}lt sometlmes
develop brand ’ develop 'brapd brand positioning, 1gcon51stent/
communication communication develop ‘brapd irrelevant.
plan, full plan, not full. communication
corpora té identity corporate identity plan, without
program corporate identity
program program
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