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I. Thong tin chung

BM-006

Tén hoc phan: | Tam 1y hoc truyén thong (Media Psychology)

M3 hoc phan: | 72PSYC30322

S4 tin chi: | 02

Mai nhom 16p hoc phan: | 241_72PSYC30322_01

Hinh thirc thi: Tiéu ludn (Report) Thot gian lam bai: | 10 ngay
[1 Ca nhan Nhom
Quy cach dat tén file nop bai Coursecode_Teamnumber Teamname Topic

1. Format deé thi
- Font: Times New Roman
- Size: 13
- Quy udc dit tén file dé thi/dé bai:

+ M3 hoc phan_Tén hoc phan_Ma nhém hoc phan_ TIEUL De 1

2. Giao nhan dé thi

Sau khi kiém duyét dé thi, dap an/rubric. Truéng Khoa/Bd mén giri dé thi, dap an/rubric
vé Trung tdm Khao thi qua email: khaothivanlang@gmail.com bao gom file word va file pdf

(nén lai va dit mdt khdu file nén) va nhin tin + ho tén ngudi giri qua sé dién thoai

0918.01.03.09 (Phan Nhét Linh).
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IL. CAc yéu ciu ciia dé thi nham dap ing CLO
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Code

CLO Content

Assessment

CLO
Weight
(%)

Question
numbers

Point
Max

Data
PLO/PI

)

(2)

)

4

©)

(6)

(7

CLO1

Gather necessary
information about
audience
psychology to
serve the design of
public relations
activities matching
specific target
groups.

Report

20%

1;2

2,0

PI3.1

CLO2

Apply critical
thinking in
analyzing audience
psychology to
address practical
issues in public
relations.

Report

10%

1,0

PI5.2

CLO3

Apply
communication
forms in planning
public relations
activities
appropriate to
audience

psychology

Report

25%

4;5

2,5

PI7.1

CLO4

Conduct surveys
and research on
audience
psychology to
analyze
communication

psychology

Report

20%

2,0

PI8.1

CLOS

Demonstrate
ethical awareness
in accurately
conveying content
in public relations
activities.

Report

25%

7,8

2,5

PI9.2
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I11. N§i dung dé bai

1. Assigment

Based on media psychology theories, the group must conduct research, evaluate, and
analyze one case study in the field of communication. Then, present the product in the form of
an online video (10-15 minutes).

2. Guideline

FINAL ASSESSMENT INFORMATION GUIDELINE

COURSE: MEDIA PSYCHOLOGY
TEAM: GROUP NUMBER GROUP NAME
COURSE CODE: 241 _72PSYC30322 XX

A/ GENERAL INFORMATION

No. Information Content Notes Suggestions

1 Topic Case study + Theory

Can be framed as a

2 Video Title question/clickbait/list/SEQ.

YouTube/Facebook
Reel/TikTok/Instagram Reels
3 Platform/Channel (may be split into episodes)
Why choose this platform?
(Features of platform?)

Can be stated using the SMART

4 Product Objective Sformula

5 Key Message List main keywords

Tone
Voice
Mood
Vibe
Color

6 Style

Methods used for data collection
(e.g., Desk research; Experiment;
Social Listening; Survey;,
Interview...)

7 Research Methods

Media usage habits, Attitudes,

] Target Audience Socio-economic group;
Persona o o Knowledge; Demographics;
Pain/insight
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9 Effect

Effect of the video after group
upload in relation to objectives
(link to Objective)
Data Insigh and Data Report?
Audience Respond?

B/ TEAM INFORMATION AND KPIS
Insert link to the online file “KPIs Contribution Assessment % of each individual in
the group (share access rights)”

C/ PRODUCT ACCESS
Insert link to the video (set to public when sharing)
3. Rubric
No Criteria Weight Excellent Good Average Weak
) (%) 8-10 6-<8 5-<6 <5
Collects Collects Collects
Collects reasonable, reasonable, reasonable,
Collect reasonable, reasonable, _ accurate _ accurate _ accurate
accurate, and complete accurate, and information information information
1 . . . 10% complete meeting 75% of | meeting 50% of | meeting less than
information on audience . .
media psvcholo information on the factors the factors 50% of the factors
psy gy audience media related to related to related to
psychology audience media | audience media audience media
psychology psychology psychology
Desi li . .
eféiﬁolill;b 1€ Designs public
o lati . .
activities :: t?\tfli?iléss Designs public
. . . accurately, . relations Designs public
Design public relations with accurately, with activities relations activities
2 activities accurately, 10% substantiated reasonably accurately, but inaccurately, with
aligned with audience ' explanations substantiated with mi};;or ex| lanatior}ll; that
psychology plan: explanations and | . .. P .
and evidence : . inaccuracies in do not align
. . evidence aligned .
aligned with . explanations
collected Wlth colle'cted
information information
Applies Applies
reasonable and Applies fairly bp Applies
) reasonably
persuasive reasonable and . unreasonable and
Apply reasonable and critical ersuasive persuasive unpersuasive
persuasive critical o i . b o critical thinking, Npersuasts
3 . . 10% thinking, with | critical thinking, . critical thinking,
thinking in analyzing well- with analvsis but analysis with no
audience psychology . y lacks .
substantiated based on . substantiated
. . substantiation .
analysis and evidence analysis.
examples and examples.
Provides Provides Provides fairly
. reasonable reasonable Provides
Evaluate the specific evaluations reasonable evaluations, but unreasonable
4 context and conditions of 10% with evaluations with ex lanati(;ns evaluations with
the media communication ° . fairl P . .
convincin y lack conviction unconvincin
process reasonably 1ng convincing . cing
explanations . and have minor explanations
explanations
based on errors
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analytical
results
. . Applies fairly Applies media
Applies media appropriate forms that are Applies media

forms that are
appropriate and
consistent with

media forms that
are consistent

not appropriate
or consistent

forms that are
inappropriate and

Apply appropriate media . . with public with public inconsistent with
. public relations . . . .
forms based on audience 15% lans based on relations plans relations plans, public relations
psychology analysis and ° P audience based on based on only plans, lacking
context evaluation psychology audience 50% of audience | basis in audience
analysis and psychology psychology psychology
context analysis and analysis and analysis and
evaluation context context context evaluation
evaluation evaluation
Conducts rg;%il;gtls Conducts Conducts
Conduct surveys and audience thoroughy audience audience
research on audience psychology audience psychology psychology
svcholoey reasonabl surveys sveholo surveys that are surveys that are
psy gy Te: Y o reasonably and psy 8y not reasonable, unreasonable,
thoroughly, with specific 20% surveys, missing o .
descrintions and thoroughly, a fow minor missing many missing many
evaluaﬁions of surve with specific stens. with steps, but with steps, with no
steps Y descriptions spe;i fic fairly specific specific
p and evaluations pee descriptions and descriptions or
descriptions and . X
of survey steps . evaluations evaluations
evaluations
P
in f(ryfrsr?:ttiin Presents Presents Presents
information that | information that information that
Accurately present that accurately
olitical and legal 15% reflects accurately accurately reflects less than
P . . reflects 75% of | reflects 50% of 50% of political
viewpoints political and o o
legal political and political and and legal
viewpoints legal viewpoints | legal viewpoints viewpoints
Demonstrate proactive
and positive engagement 10% Based on the rubric for individual evaluation in teamwork

in teamwork

Nguoi duyét dé

TP. Ho Chi Minh, ngay 25 théng 10 nam 2024
Giang vién ra deé
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