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Cha thich cac cot:

(1) Chi liét ké cic CLO duwge danh gid béi dé thi két thiic hoc phan (twong vmg nhw dia mé
ta trong dé cuong chi tiét hoc phan). Luu y khéng dwa vao bang nay cdc CLO khéng ding bai thi
két thiic hoc phan dé danh gid (c6 mét sé6 CLO dwoce bé tri danh gid bang bai kiém tra giita ky,
ddanh gid qua dw dn, dé an trong qud trinh hoc hay cdc hinh thire danh gid qud trinh khdc chir
khéng bé tri danh gid bang bai thi két thiic hoc phan). Truong hop mét sé CLO vira dwoc bé tri
ddanh gid qud trinh hay giita ky vira dwoc bo tri ddnh gid két thiic hoc phan thi van dwa vdo cét
(1).

(2) Néu noi dung cua CLO tuong irng.

(3) Hinh thuc kiém tra danh gid co thé la: trdc nghiém, tu ludn, dy an, dé an, vin dap, thuc
hanh trén mdy tinh, thiwc hanh phong thi nghiém, bdo cdo, thuyét trinh, ..., phii hop véi néi dung
ciia CLO va mé td trong dé cuong chi tiét hoc phan.

(4) Trong s6 mikc dé quan trong cia ting CLO trong dé thi két thiic hoc phan do gidng vién
ra dé thi quy dinh (mang tinh twong doi) trén co sé mikc dé quan trong cua ting CLO. Pady la co
s& dé phan phoi 1y 1 % so diém toi da cho cdc cau héi thi ding dé danh gid cic CLO twong ing,
bao dam CLO quan trong hon thi dwoc danh gid véi diém s6 t6i da lom hon. Cét (4) ding dé ho
tro cho cot (6).

(5) Liét ké cdc cau héi thi sé (cdu hoi s6 ... hodc tir cdu héi s6... dén cau héi s6...) ding dé
kiém tra nguoi hoc dat ciac CLO twrong itng.

(6) Ghi diém s6 toi da cho méi cau héi hodc phan thi.

(7) Trong treong hop ddy la hoc phan cot 16i - sir dung két qua danh gia CLO cia hang
twong ttng trong bang dé do lwong ddnh gid mirc do nguoi hoc dat dwoc PLO/PI - can liét ké ky



hiéu PLO/PI c6 lién quan vio hang tiong ing. Trong dé cwong chi tiét hoc phan ciing can mé ta
r6 CLO twong ing ciia hoc phan nay sé dwoc sir dung lam dit ligu dé do heong danh gid cdc
PLO/PL Truong hop hoc phan khéng ¢6 CLO ndo phuc vu viéc do luong danh gid mirc dat
PLO/PI thi dé trong cét nay.
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TASK 1

Hay chon mét bdi canh cu thé (co thé 1a nganh cong nghi¢p, hodc san phém hodc dich vu cu
thé).

Trong bdi canh da chon, c6 thé xac dinh bat ky mot hanh vi nguoi ti€u dung (consumer
behavior), c6 thé 1a quyét dinh mua hang, quyét dinh repurchase, impulse buying,
words-of-mouth, sy mat 10ng tin, hanh vi quay lung voi nhin hang, etc,. duoc giy ra boi
FEAR-BASED MARKETING.

FEAR-BASED MARKETING la Phuong thirc st dung cic yéu td kich thich (Stimulus)
vat 1y hoac thong tin dé kich hoat su hoang mang, lo au, so¢ hai,... trong tam 1y khach hang. Tt do,
khién ho ra quyét dinh tim kiém giai phap dé giam thiéu ndi lo so hodc riii ro ¢6 thé gap phai
trong bdi canh cu thé da néu & trén.

*********Yéu c;’iu*********

Dé ra mot mo hinh nghién ctru trong d6 16p bién Trung gian chi ra tim 1y ndi so ciia nguoi
tiéu ding. Va thyc hién hoan chinh Chuong 1 (bbi canh), Chuong 2 (ly thuyét nén tang va dinh
nghia khoa hoc ctia cac bién, va sy tuong tac gitra cac bién trong mé hinh) , va mot phan cua
Chuong 3 (bang khao st chira cac cAu measurement items, khong can 13y s liéu).

Cac em c6 thé tham khao workflow sau day:

Chwong 1

1.1 Giéi thiéu vé bdi canh (nganh cong nghiép, dich vu) da chon.

1.2 Néu rd tdim quan trong ctia nganh cong nghiép hodc san pham hoidc dich vu ddi voi doi séng
thuong nhat cta nguoi tiéu dung.

1.3 Sau do, hay xac dinh nhiing RUI RO hoic HIEM NGUY thuc té ma nguoi tieu dung co thé
s& d6i mat trong bdi canh do, co thé gay hai nghiém trong ddi véi stre khoe, tai chinh, hodc
tham chi su sinh ton. Cac yéu t6 RUI RO/HIEM NGUY nay can dugc ching thuc vé tinh
thuc tién b?mg cach tham khéao cac nguén thong tin bao chi, social medial, forums, news
reports, ... Hiy minh ching vé sy ton tai cia cac RUI RO/HIEM NGUY 4y bang nhiing
facts co6 thuc, va tot nhat, dung s6 lidu théng ké dé lam rd tinh nghiém trong cua RUI
RO/HIEM NGUY.

Tir d6, chi ra cac yéu t6 kich thich vat Iy (Bién doc 1ap) co thé phong dai tinh nghiém trong
ctia nhitg vin dé RUI RO hoic HIEM NGUY néu trén. Tir d6, gdy ra tdm ly hoang mang,
so hii d6i v6i nguoi tiéu ding.

1.4 Do cac kich thich vat Iy vbn 1a nhitng yéu t6 c6 thé nghe, cham, quan sat, twong tac duoc nén

cling can dua ra nhimg DAN CHUNG THU'C TE cua nhitng kich thich vat 1y nay.



Tir céc kich thich vat Iy d3 néu & trén, hiy gidi thiéu nhitng Ly Thuyét (Underlying Theories)
dé 1am nén tang cho nhimng sy tac dong tir cac kich thich vat 1y dén cac Tam Ly lién quan dén
Nbi So.
(Khac véi cac kich thich vat Iy von c6 thé quan sat va tuong tac duoc, thi cac Bién Tam Ly 1a
cac yéu td noi sinh cam xuc bén trong, khong quan sat hay tuong tac duoc. Vi thé, can phai co
Underlying Theories dé giai thich cho viéc mét kich thich vat 1y cu thé c6 thé gy ra nhimg
Tam Ly cu thé nao.)
**Trong phan nay, cac Underlying Theories dugc néu song song ciing cac Bién Trung Gian
(Tam Ly).
1.5 Tir d6, c6 thé dua ra thém nhan dinh r::ing sau khi Tam Ly Nbi So dugc kich hoat, thi ngudi
tiéu dung s€ cé nhitng outcome behavior (hanh vi) gi.
1.6 (Optional) TAm quan trong ciia viéc tim ra sy tac dong giira cac yéu t6 Fear-Based Marketing
trong Boi canh ciia bai ddi voi hanh vi tiéu dung.
Chuong 2
Sau khi giéi thiéu cic Bién nghién ciru trong bai bang nhing thong s théng ké cu thé trén cac
trang news reports, bao chi, social media, forums...6 Chuong 1; thi & Chuong 2 chung ta néu dinh
nghia khoa hoc cho tat ca cac Bién (Poc lap, Trung gian, Phu thudc, hoac biéu tiét - néu co) tu
nhitng bai Nghién ctru hoc thuét.
**Chu y:
Vi 1 dinh nghia khoa hoc, nén tat ca cic dinh nghia déu phai duoc tham khao va trich din tir cac
bai bao khoa hoc c6 uy tin (c6 thé tham khao muc d6 uy tin ctia bai bao dwa vao chi sé H-index
cua Tap chi khoa hoc noi dang tai bai bdo khoa hoc vira tham khao).
Mot Bién nén co it 5 dinh nghia dén tir 5 bai tham khao khac nhau. Vi sau d6, cac dinh nghia
thanh c6 thé duoc dung dé d6i chiéu véi ndi dung cta cac measurement items dé xem cic
measurement items c6 bam sat voi dinh nghia khoa hoc ciia Bién nhan t6 hay khong.
2.1. Binh nghia Bién Phuc thudc, va néu so luogc cac Bién giy ra Bién phu thude
a) Bit ddu bang viéc néu ngan gon lai mot phan Bbi canh va cac RUI RO/ HIEM NGUY
tiém tang, va tir d6, néu ra outcome behavior (Bién phu thudc hanh vi khach hang ma
nhom huéng dén).
b) Néu dinh nghia khoa hoc cho hanh vi nay. Mot Bién nén c6 it 5 dinh nghia dén tir 5 bai
tham khao khac nhau.
¢) Tir @6, lap luan logic néu ra hanh vi nay xay ra 1a do ddu (do TAm 1y nao-Bién trung
gian, va do Kich thich Vat ly nao-Bién Poc 1ap). O bude nay, chung ta chi can ké lai

tén cac bien Trung gian va BJc lap. de lay d6 lam nén tang cho viéc dinh nghia cac



vat ly

nhau)

a)
b)

d)

Bién Trung Gian + Poc Lap ¢ cac phan sau. Con nhan vat chinh cta phan doan dau
tién trong Chuong 2 van 1a cac RUI RO va hanh vi khach hang trong bdi canh rai ro
do.

2.2 Pinh nghia khoa hoc cua céac Bién Doc Lap.

2.3 Pinh nghia khoa hoc cua cac Bién Trung Gian.

2.4 Pinh nghia khoa hoc ctia Bién Diéu Tiét (néu Bién d6 1a dang Likert)

2.5 Cac Ly thuyét nén tang sir dung trong bai dé giai thich cho su twong tic Nguyén nhan

— Hé qua Tam 1y — Hanh vi ciia ngudi tiéu ding trong bdi canh ciia chu dé nghién ciru.

(Ly thuyét nén hiéu ndm na 13 chit két dinh cac Bién Pdoc 1ap-Trung gian-Phy thudc voi

Dién giai timg 1y thuyét nén.
Madi 1y thuyét nén déu c6 di kém cting M6 hinh Conceptual Framework ciia riéng 1y thuyét
nén d6. Trong md hinh d6 ciing c¢6 day du cac thanh phan, phan 16p, twong tac nhu nhimng
mo hinh nghién ctiru. M6 hinh Conceptual Framework cua 1y thuyét nén c6 thé duge bicu
dat theo visuals khac nhau, nhung cac thanh t6 chinh trong mé hinh Iy thuyét nén vin
khong thay doi nhiéu.
Pua M6 hinh Conceptual Framework ctia cac 1y thuyét nén d6 vao bai. Va chi rd, thanh
phan ndo, phan 16p nao, twong tic nio trong Conceptual Framework ctia Ly thuyét nén
giai thich cho su tuong tic ndo giita cac Bién nghién ctru trong mo hinh nghién ciru cua
bai Fear-Based Marketing nay (su twong tac giita cac Bién duoc thé hién bang nhimng
duong mili tén giira cac Bién trong mé hinh nghién ciru).
Mdi khi bién minh hoan tat cho su twong tic giira Bién nguyén nhan 1én Bién hé qua thi
chung ta c6 thé chi thich cho twong tac d6 13 Hypothesis (1,2, 3,...)

**Luuy:
Mot Ly thuyét nén c6 thé giai thich cho nhiéu twong tac.
Va mot tuong tac ciing c¢6 thé dugc giai thich bang nhiéu hon mot 1y thuyét nén.

2.6 Liét ké cac gia thiét nghién ciru tir phan 2.4

2.7 V& M6 hinh nghién ctru cta bai gdm cac Bién cu thé va cac dudng miii tén twong tac.

Trén cac duong mii tén c6 danh ddu H1, H2, H3...

**Luu y:
Céc 1y thuyét nén khac nhau c6 thé mang nhitng ma mau khac nhau. Va mdi ly

thuyét nén s€ bao phu mau 1én céac tuong tac gitta cac Bién nhan t6 trong mo hinh.



Tuong tac ndo khong dugc bao phii mau, tirc 12 khong duoc giai thich boi Ly thuyét
nén thi s& khong duoc cong nhan duong miii tén do.
Chuong 3

Tao cic measurement items dé do luong cho cac Bién nhan t6. M&i Bién nhan td
phai c6 it nhat 5 measurement items.
Tat ca tig measurement items phai c6 din ngudn tham khao, bat ké 1a Borrowed
Items hay Inferred Items.

**Luu y:

_Measurement items nao khong c¢6 ngudn tham khéo s& khéng duoc cong nhan.

_Céc ngudn tham khao can duoc dinh kém link din dén bai tham khao géc.

wxiwiix*Tips tw duy: CAc nhém cé thé tom tit cic nhén t6 ciing nhw 1y thuyét nén vao bang

tém tit trong qua trinh viét luin dé dé theo ddi va tranh bi thiéu sét, =«

1))

2)
a)

b)

d)

Chon Bdi canh = Xac dinh cac Riii Ro/Hiém Nguy tiém tang = Xac dinh ndi sg = Suy
ra cac kich thich vat 1y c¢6 thé kich hoat hoic khuéch dai Tam 1y Nbi so.

Vi du trong nganh cong nghiép du lich:

khi di du lich cac du khach c6 thé phai d6i mat véi Rui Ro/Hiém Nguy bi Cu6p/Tan
cong/Bit coc.

Va nhitng rti ro ndy khién du khach c¢6 tim 1y Fear of Crime.

Tt day, suy luan cac kich thich vat Iy kich hoat hoac khuéch dai tm Iy Fear of Crime nay.
TAt nhién, tat ca cac nhan t6 kich thich vat ly déu phai cé béng chung vé su tOn tai cla
chung théng qua cac ngudn thong tin tir bao dai, social media, forums... Va cac con sb
thong ké vé tinh trang, hién trang ctia cac kich thich vat 1y ké trén.

Su tuwong tac gita cac Bién tac nhan kich thich vat 1y va tdm Iy can cac 1y thuyét nén dé

giai thich.



Table 4: Fear of Crime

Type of

Fear/Perceived
Psychology Danger/Risk
Fear of [heft, assault,
Crime kidnapping

Stimuli fram Context

MNews reports on cnime
incidents, government cnme
advisores, personal stories of
Crime experiences, Images of
cnme scenes, statistical data
on cnme rates, expert
opinicns on travel safety
public adwvisones on safe
travel practices, social media
discussions on recent crimes
travel insurance guidelines

on cnme coverage

Underlying

Theorias

Frotection
Motivation
Iheory (PRI,
Risk Perception
Theory.
Routine
Actvity Theory

Outcome Behaviors

Frefterence for
destinations with low
cnme rates, increased
purchase of travel
insurance, reliance on
govemment cnime
adwvisones, avoidance of
high-nisk areas,
participation in personal
safety workshops
irequent monitonng of

Crirme reports

3) Mbi ly thuyét nén déu c6 mé hinh Conceptual Framework. Xac dinh thanh phan

nao, phan 16p nao, trong tac nao trong md hinh Conceptual Framework cua ly

thuyét nén giai thich cho sy twong tac gitra cac Bién trong mé hinh nghién ctru hién

tai cua cac nhom.



TASK 2:
RESEARCH MODEL & DATA ANALYSIS

Med G ) lewmt

Ind A

********HYPOTHESE********

A) Direct Effects
Hla,b,c,d
H2a,b,c,d
H3a,b
H4a,b
HSs
B) Mediated Effects
Indirect effect of IndA on Dep

Indirect effect of IndB on Dep
C) Moderated Effects

H6 (Mod factor constructed by Likert measurement items)

H7a,b,c (Continuous Variable)




D) Multigroup Effects
Test 1f H3b, H4b, HS different for Male and Female

********Yéu Ci"iu‘k******

I Descriptive Analysis

1) Unengaged responses (stdev)

2) Missing data in rows

3) Outliers for Continuous variables

4) Description report for Likert measurement items (TABLES: means, skewness, kurtosis,

etc; HISTOGRAMS)

IT) Exploratory Factor Analysis

Use Principal Axis Factoring + Promax

IIT) Confirmatory Factor Analysis (Measurement Model)
1) Model Fit + Validity and Reliability Test
2) Do configural, metric, and scalar invariance tests (use male and female grouping)

3) Common method bias = Retain SocDes or not? = Validity and Reliability Test

IV) Structural Model

1) Direct Effects
2) Mediated Effects
(Use Bootstrapping technique)

**Trong phan Direct effect Test, va Indirect effect test ciia Muc IV: cac em hiy test M6 hinh
tuong tac (Structural Model cua ca 3 truong hop: M6 hinh nguyén gbc, M6 hinh CLF, va M6 hinh
c6 SocDes) va so sanh 3 bang két qua tuong tac. Tu do, dua ra nhan dinh vé hé luy cua viéc néu
Mo hinh bi méic 16i CMB thi két qua ciia M6 hinh twong tic CLF, va M6 hinh Socdes so véi mo
hinh nguyén gdc c6 lam thay ddi két qua twong tac nhiéu hay khong. Vi du: mé hinh nguyen gdc
thi tao ra 7 tuong tac significant, trong khi d6 mé hinh CLF chi tao ra 2 twong tac significant, va

mo hinh SocDes chi tao ra 4 tuong tac significant. **

3) Moderated Effects
With Continuous variable; and Moderator (Mod 1, Mod 2, Mod _3)



e TIEU CHi CHAM DIEM:

bay la bao cdo nhom, di€m so6 s€ dugc cho dua trén do hoan thién cua bai bao cao.

Nhém truong danh mirc d§ hoan thién cong viéc cua tung thanh vién (theo thang 0-100%).

TP. H6 Chi Minh, ngay 24 thang 07 nam 2024
NGUOI DUYET PE GIANG VIEN RA PE

TS ....... TS LUONG THAI HA






