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THI KET THUC HQC PHAN
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I. Thong tin chung

Tén hoc phan: | Business Translation
M3 hoc phan: 71ENGL40733 S6 tin chi: | 3
M3 nhém 16p hoc phén: 232_71ENGL40733_0506
Hinh thic thi: Tw luian Thoi gian lam bai: | 100 | phat
Thi sinh dwgc tham khdao tai li¢u: C6 Khong
II. Cac yéu cau ciia dé thi nham dap img CLO
, ] Lay dir
Ky Hinh Trong so CLO Cau | biém | li¢u do
hiéu Noi dung CLO thirc trong thanh phan | héi | so lwong
CLO danh gia danh gia (%) thi so | toi da | mirc dat
PLO/PI
(1) ) 3 (4) ®) | (6) ()
Str dung tir vung va tr
thuat nglt thuong Cau
mai Gﬂmlfl'C do trung hoi 1
CLO 1 | caodédich cacvan | tu luan 60% 4 10
ban tu "l:ié'ng Anh ?n
sang Tiéng Vit va Cau
nguoc lai hoi 5
tur
Ap dung cac k¥ }f(:")?ul
CLO 2 | nang trinh bay bang | tu luan 40% 4 10
van ban ?n
Cau
hoi 5

II1. N§i dung cau héi thi

Ciu héi 1 (2 diém): Translate the following passage into Vietnamese.

In a free economy, people have a choice and are free to take their business elsewhere, so
producers must convince customers - both present customers and potential future ones - that
they are honest. They must deliver on their promises, or they will lose their reputation and go
out of business.
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The protection of property ownership, through law and culture, is a hugely important feature
of a free economy. After all, few farmers are likely to go to the effort of seeding, planting out,
cultivating and nurturing crops if they believe that their harvest is likely to be stolen by
bandits. Likewise, few people are likely to work more than they have to if most of their income
is taken in taxes.

Céu héi 2 (2 diém): Translate the following passage into Vietnamese.

Competition is a process of selection. And in the market, it is consumers who do the selecting.
They are always seeking out the best and the cheapest products to satisfy their needs. And
they are hard to please: if someone can produce a better or cheaper product, they will drop
their existing suppliers and spend their money on that new product instead.

Competition is precisely what spurs producers to be different. They want to outdo other
producers, to provide consumers with something better or cheaper than others, something that
stands out from the crowd, grabs their attention, and makes them switch their purchasing
towards the new product.

Ciu héi 3 (2 diém): Translate the following passage into English.

Khi mdt nguoi nao d6 mua o phan trong tap doan 16n, nguoi do chi don gian la déi mot mon
hang (tién) Iay mot mon hang khéc (CO phiéu). Tuong ty nhu thé, mot loai tién quéc té (VI du,
USD) cd thé duogc d6i lay mot loai tién khéac (vi du, VND). Ti I¢ trao doi gilra dola va cd phleu
ma ngudi mua va nguoi ban thoa thuan 1a gia cua co phiéu; ti Ié trao ddi gitra cac loai tién
thuong duoc goi 12 ti gia hbi doai, mac di vé moi phuong dién, nd chi 1a gia ma thoi.

Note: ti gia hoi doai = exchange rate

Cau héi 4 (2 diém): Translate the following passage into English.

Nghién ctru thi truong 1a mot yéu td quan trong trong quy trinh lap ké hoach kinh doanh tong
thé. R4t nhiéu doanh nghiép nho va chu doanh nghiép bé qua budc nay, nhung nhirng ngu:()’i
lam marketing thi khong. Ho nhan ra rang lgi nhuan thu dugc tir nghién ctru s€ dugc bu dap
gap nh1eu 1an theo chu ky dai han chtr khong phai ngan han. Nghién ctru thi treong va hiéu
biét vé canh tranh s& gitip ban du doan cac méi de doa dang xuét hién dong thdi mé ra nhiing
co hoi.

Ciu héi 5 (2 diém): Translate the following passage into English.

Ngay nay, phuong phap doan mo trong kinh doanh khong con ap dung dugc nita. Marketing
cling vay, ban khong thé marketing chi dua vao doan mo. Co duoc thong tin chinh xéac, khach
quan va toan dién 13 yéu t4 thiét yéu dan toi thanh cong. Ban chi c6 duogc diéu nay théng qua
nghién ctru va thir nghiém.

PAP AP VA THANG PIEM
Phan ciu h6i | Ndi dung dap 4n Thang diém | Ghi chd
I. Tu ludn
Cau 1 \ 2.0
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No1 dung

Trong nén kinh té tu do, moi nguodi co
thé Iya chon va duoc tu do kinh doanh &
bét cr dau, vi vAy ma cac nha san xudt
phai thuyét phuc khach hang - ca khach
hang hién c6 1an khach hang tiém ning -
rang ho 1 ngudi trung thuc. Ho phai
thuc hién nhiing 101 hira hoac ho s€ bi
mat uy tin va bi bat ra khoi thuong
truong.

Bao vé quyén s hitu tai san, thong qua
luat phap va van hoa, 1a dic diém vo
cling quan trong cua nén kinh té tw do.
Néi cho cung, it néng dan nao ¢ ging
gieo hat, trong cdy, cay cdy va cham séc
cdy trong néu ho tin rang bon cudp s&
cudp hét mia mang ciia minh. Tuong tu,
it ngudi nao chiu lam nhiéu hon muc ho
budc phai 1am néu phan 16n thu nhép cua
ho bi danh thué.

Cau 2

2.0

Noi dung

Canh tranh la qua trinh lga chon. Va trén
thi truong, nguoi ti€u dung chinh 1a
nguoi lya chon. Ho ludén ludén tim kiém
nhiing san pham tot nhat véi gia ré nhat,
dap Gmg duoc nhu cau ctia minh. Va rét
kho 1am ho hai long: Néu mot ngudi nao
d6 c6 thé san xuat duoc san pham tot
hon hodac ré hon thi hg s€ bo nha cung
cap hién tai va dem tién di mua san
pham méi, chir khéng mua san pham cil
nia.

Canh tranh chinh 1a diéu kich thich cac
nha san xuét tré nén khac biét. Ho muébn
vuot qua cic nha san xuét khac, cung
cap cho nguoi tiéu dung san pham tdt
hon hodc ré hon so v4i nguodi khéc, san
pham noi bat so véi nhing san pham
khac, thu hut sy chu y cia nguoi ti€u
dung va khién nguoi tiéu ding chuyén
sang mua san phadm mai.

Céau 3

2.0

Noi dung

When someone buys a share in a large
corporation, he is merely exchanging
one commodity (money) for another
(stock). Similarly, one international
currency (say, USD) can be exchanged
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for another (say, VND). The exchange
rate between dollars and stock which
buyer and seller agree on is the price of
the share; the exchange rate between
currencies is usually referred to only as
the exchange rate, although in every way
it is just like a price.

Cau 4

2.0

No6i dung

Market research is a critical component
in the overall business planning process.
Many small businesses and
entrepreneurs ignore this step. Marketers
do not. They realize that the return on
the research investment will pay off in
the long run many times over, but not in
the short run. That happens only through
research and testing. Market research
and competitive intelligence anticipate
emerging threats and uncover new
opportunities.

Céaub

2.0

No6i dung

Nowadays, there is little room for
guesswork in business. The same goes
for marketing; you cannot rely solely on
guesses for marketing. Obtaining
accurate, objective, and comprehensive
information is an essential factor leading
to success.

Pi¢m tong

10.0

Trwéong b6 mon

Nguyén Hii Long

TP. Ho Chi Minh, ngay 21 thang 2 nam 2024

Giang vién ra deé

Tran Vin Duong
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