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0918.01.03.09 (Phan Nhat Linh).

Trang 1/ 17


mailto:khaothivanlang@gmail.com

BM-003

- Khuyén khich Giang vién bién soan va nop dé thi, dap an bang File Hot Potatoes. Trung

tam Khao thi guri kém File cai dit va File huéng dan sir dung dé hd tro Quy Thay C6.

I1. Cac yéu céu cia dé thi nhim dap &ng CLO

(Phan nay phdi phdi hop véi théng tin tir dé ciong chi tiét cua hoc phan)

Trong sé
CLO . .
] . A Lay dir liu
Ky Hinh trong Cau .,
) ) . | biémso | dolwong
hi¢u Noi dung CLO thic thanh héi thi ,
. i toi da Mire dat
CLO danh gia | phan danh SO
y PLO/PI
gia
(%)
(1) (2) 3) (4) () (6) (7)
Ap dung tir vung - Tu 0,75d
da hoc dé doc cau 19
hiéu cac bai doc dén cau
hoc thuat tir 300 21 (trac
, Tu luan + .
den 500 tu , nghié¢m)
CLO1 Trac 20%
_ - Tu 2d
nghi¢m A
cau 6
dén cau
13 (tu
luan)
Van dung quy Tur cau 4d
trinh doc hiéu vao | Ty luan + 1 dén
CLO2 | cac bai doc hoc Trac 30% 13
thuat tir 300 &én | nghiém
500 tur
Thuc hién duoc -Tu 1,25
) , Tu luan +
viéc doc ludt lay , cau 14
CLO3 Trac 50% )
y chinh va doc ) den 18
nghiém

hiéu chi tiét cac
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bai doc hoc thuat (trac

tir 300 dén 500 tir nghiém)
-Tu 2d
cau l

dén cau
5 (tu

luan)

Chu thich cac cot:

(1) Chi liét ké cac CLO dwoc danh gid boi dé thi két thuc hoc phdn (twong itng nhuw da mé
td trong dé cuwong chi tiét hoc phan). Luu y khéng dwa vao bang nay cac CLO khéng dung
bai thi két thiic hoc phan d@é danh gid (cé mét sé CLO duoc bo tri danh gid bang bai kiém tra
giira ky, danh gid qua dy én, dé an trong qué trinh hoc hay cac hinh thize ddnh gid qud trinh
khac chiz khdng bé tri danh gid bang bai thi két thuc hoc phan). Trieong hop mét sé CLO vira
dwoc bo tri danh gid qud trinh hay giga Ky Vira dwoc bo tri danh gid két thic hoc phan thi
van duwa vao cét (1)

(2) Néu ngi dung cua CLO tuong ung.

(3) Hinh thic Kiém tra danh gid cé thé 1a: trac nghiém, tw ludn, dw dn, do &n, vdn dap,
thic hanh trén may tinh, theec hanh phong thi nghiém, bao céo, thuyét trinh, ..., phit hop véi
ngi dung cua CLO va m0 td trong dé cwong chi tiét hoc phan.

(4) Trong sé mize dé quan trong cua tirng CLO trong dé thi két thic hoc phan do gidng
vién ra dé thi quy dinh (mang tinh twong doi) trén co sé mirc dg quan trong cua ting CLO.
Pay la co sé dé phan phai ty 1é % sé diém toi da cho cdc cdu héi thi ding dé danh gid cdc
CLO twong g, bao dam CLO quan trong hon thi dwoc danh gid véi diém sé toi da Iom hon.
Cét (4) diing dé hé tro cho cét (6).

(5) Liét ké c&c cau hdi thi sé (cau héi 6 ... hodc tir cAu héi s6... dén cau héi so...) ding
dé kiém tra nguoi hoc dat cac CLO twong 1iing.

(6) Ghi diém s6 téi da cho mdi cau hai hodc phan thi.

(7) Trong truong hop ddy la hoc phan cot 18i - sir dung két qud danh gia CLO cua hang
twong 1ng trong bang d@é do lwong ddanh gid mire dg nguoi hoc dat diroc PLO/PI - can liét ké
ky hiéu PLO/PI ¢6 lién quan vao hang twong ing. Trong dé cwong chi tiét hoc phan ciing can

mo td r6 CLO tuong ing cua hoc phan nay sé diwoc sir dung lam dé liéu dé do lwong danh
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gid cdc PLO/PI. Truong hop hoc phan khong ¢ CLO nao phuc vu viée do luong danh gid
mure dat PLO/PI thi dé trong cét nay.

I11. N§i dung cau héi thi
PHAN TRAC NGHIEM (21 cau + 0,4d/ cau — Phan I; 0,25d/ cdu — Phan 11 & 111)
Part I: Read the passage below and match the headings with the correct paragraphs (2

marks).

A. As far back as Hippocrates’ time (460-370B.C.), people have tried to understand other
people by characterizing them according to personality type or temperament. Hippocrates
believed there were four different body fluids that influenced four basic types of temperament.
His work was further developed 500 years later by Galen. These days there are any number
of self-assessment tools that relate to the basic descriptions developed by Galen, although we
no longer believe the source to be the types of body fluid that dominate our systems.

B. The values in self-assessments that help determine personality style, learning styles,
communication styles, conflict-handling styles, or other aspects of individuals is that they
help depersonalize conflict in interpersonal relationships. The depersonalization occurs when
you realize that others aren’t trying to be difficult, but they need different or more information
than you do. They’re not intending to be rude: they are so focused on the task they forget
about greeting people. They would like to work faster but not at the risk of damaging the
relationships needed to get the job done. They understand there is a job to do. But it can only
be done right with the appropriate information, which takes time to collect. When used
appropriately, understanding communication styles can help resolve conflict on teams. Very
rarely are conflicts true personality issues. Usually they are issues of style, information needs,
or focus.

C. Hippocrates, and later Galen, determined that there were four basic temperaments:
sanguine, phlegmatic, melancholic and choleric. These descriptions were developed centuries
ago and are still somewhat apt, although you could update the wording. In today’s world, they
translate into the four fairly common communication styles described below.

D. The sanguine person would be the expressive or spirited style of communication.
These people speak in pictures. They invest a lot of emotion and energy in their

communication and often speak quickly, putting their whole body into it. They are easily
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sidetracked onto a story that may or may not illustrate the point they are trying to make.
Because of their enthusiasm, they are great team motivators. They are concerned about people
and relationships. Their high levels of energy can come on strong at times and their focus is
usually on the bigger picture, which means they sometimes miss the details or the proper order
of things. These people find conflict or differences of opinion invigorating and love to engage
in a spirited discussion. They love change and are constantly looking for new and exciting
adventures.

E. The phlegmatic person - cool and persevering - translates into the technical or
systematic communication style. This style of communication is focused on facts and
technical details. Phlegmatic people have an orderly methodical way of approaching tasks,
and their focus is very much on the task, not on the people, emotions, or concerns that the
task may evoke. The focus is also more on the details necessary to accomplish a task.
Sometimes the details overwhelm the big picture and focus needs to be brought back to the
context of the task. People with this style think the facts should speak for themselves, and
they are not as comfortable with conflict. They need time to adapt to change and need to

understand both the logic of it and the steps involved.

Paragraph A

A. Physical explanation

B. The benefits of understanding communication styles
C. Summarizing personality types

D. A lively person who encourages

E. Factual and analytical personality

ANSWER: A

ParagraphB

A. The benefits of understanding communication styles
B. Physical explanation

C. Summarizing personality types

D. A lively person who encourages

E. Factual and analytical personality

ANSWER: A
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ParagraphC

A. Summarizing personality types

B. The benefits of understanding communication styles
C. Physical explanation

D. A lively person who encourages

E. Factual and analytical personality

ANSWER: A

ParagraphD

A. A lively person who encourages

B. The benefits of understanding communication styles
C. Summarizing personality types

D. Physical explanation

E. Factual and analytical personality

ANSWER: A

ParagraphE

A. Factual and analytical personality

B. The benefits of understanding communication styles
C. Summarizing personality types

D. A lively person who encourages

E. Physical explanation

ANSWER: A

Part I1: Read the text below and decide if the statements are True, False, or Not Given.
(2 marks)

TRUE - if the statement agrees with the text

FALSE — if the statement disagrees with the text

NOT GIVEN - if there is no information on this
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A It is difficult to conceive of vigorous economic growth without an efficient transport
system. Although modern information technologies can reduce the demand for physical
transport by facilitating teleworking and teleservices, the requirement for transport continues
to increase. There are two key factors behind this trend. For passenger transport, the
determining factor is the spectacular growth in car use. The number of cars on European
Union (EU) roads saw an increase of three million cars each year from 1990 to 2010, and in
the next decade the EU will see a further substantial increase in its fleet.

B As far as goods transport is concerned, growth is due to a large extent to changes in
the European economy and its system of production. In the last 20 years, as internal frontiers
have been abolished, the EU has moved from a ‘stock’ economy to a ‘flow’ economy. This
phenomenon has been emphasized by the relocation of some industries, particularly those
which are labour intensive, to reduce production costs, even though the production site is
hundreds or even thousands of kilometres away from the final assembly plant or away from
users.

C The strong economic growth expected in countries which are candidates for entry to
the EU will also increase transport flows, in particular road haulage traffic. In 1998, some of
these countries already exported more than twice their 1990 volumes and imported more than
five times their 1990 volumes. And although many candidate countries inherited a transport
system which encourages rail, the distribution between modes has tipped sharply in favour of
road transport since the 1990s. Between 1990 and 1998, road haulage increased by 19.4%,
while during the same period rail haulage decreased by 43.5%, although — and this could
benefit the enlarged EU — it is still on average at a much higher level than in existing member
states.

D However, a new imperative sustainable development offers an opportunity for
adapting the EU’s common transport policy. This objective, agreed by the Gothenburg
European Council, has to be achieved by integrating environmental considerationsinto
community policies, and shifting the balance between modes of transport lies at the heart of
its strategy. The ambitious objective can only be fully achieved by 2020, but proposed
measures are nonetheless a first essential step towards a sustainable transport system which
will ideally be in place in 30 years’ time, that is by 2040.

E In 1998, energy consumption in the transport sector was to blame for 28% of emissions

of CO, the leading greenhouse gas. According to the latest estimates, if nothing is done to
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reverse the traffic growth trend, CO2 emissions from transport can be expected to increase by
around 50% to 1,113 billion tonnes by 2020, compared with the 739 billion tonnes recorded
in 1990. Once again, road transport is the main culprit since it alone accounts for 84% of the
CO: emissions attributable to transport. Using alternative fuels and improving energy
efficiency is thus both an ecological necessity and a technological challenge.

F At the same time greater efforts must be made to achieve a modal shift. Such a change
cannot be achieved overnight, all the less so after over half a century of constant deterioration
in favour of road. This has reached such a pitch that today rail freight services are facing
marginalisation, with just 8% of market share, and with international goods trains struggling

along at an average speed of 18km/h. Three possible options have emerged.

The need for transport is growing despite technological developments.
A. True

B. False

C. Not given

ANSWER: A

To reduce production costs, some industries have been moved closer to their relevant
consumers.

A. False

B. True

C. Not given

ANSWER: A

Cars are prohibitively expensive in some EU candidate countries.
A. Not given

B. True

C. False

ANSWER: A

The Gothenburg European Council was set up 30 years ago.

A. Not given
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B. False
C. True
ANSWER: A

By the end of this decade, CO, emissions from transport are predicted to reach 739 billion
tonnes.

A. False

B. Not given

C. True

ANSWER: A

It is a time-consuming process to achieve a modal shift.
A. True

B. False

C. Not given

ANSWER: A

In a flow economy, industries which need a lot of workers have been relocated far away from
users.

A. True

B. False

C. Not given

ANSWER: A

EU candidate countries have preferred rail transport to road transport.
A. False

B. True

C. Not given

ANSWER: A
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Part I11: Read the text and choose the correct answer to each given question. (2 marks)
1 Learning means acquiring knowledge or developing the ability to perform new
behaviors. It is common to think of learning as something that takes place in school, but much
of human learning occurs outside the classroom, and people continue to learn throughout their
lives.

2 Even before they enter school, young children learn to walk, to talk, and to use their
hands to manipulate toys, food, and other objects. They use all of their senses to learn about
the sights, sounds, tastes, and smells in their environments. They learn how to interact with
their parents, siblings, friends, and other people important to their world. When they enter
school, children learn basic academic subjects such as reading, writing, and mathematics.
They also continue to learn a great deal outside the classroom. They learn which behaviors
are likely to be rewarded and which are likely to be punished. They learn social skills for
interacting with other children.

3 After they finish school, people must learn to adapt to the many major changes that
affect their lives, such as getting married, raising children, and finding and keeping a job.
Because learning continues throughout our lives and affects almost everything we do, the
study of learning is important in many different fields. Teachers need to understand the best
ways to educate children. Psychologists, social workers, criminologists, and other human
service workers need to understand how certain experiences change people's behaviors.
Employers, politicians, and advertisers make use of the principles of teaming to influence the
behavior of workers, voters, and consumers.

4 Learning is closely related to memory, which is the storage of information in the brain.
Psychologists who study memory are interested in how the brain stores knowledge, where
this storage takes place, and how the brain later retrieves knowledge when we need it. In
contrast, psychologists who study learning are more interested in behavior and how behavior
changes as a result of a person's experiences.

5 There are many forms of learning, ranging from simple to complex. Simple forms of
learning involve a single stimulus. A stimulus is anything perceptible to the senses, such as a
sight, sound, smell, touch, or taste. In a form of learning known as classical conditioning,
people learn to associate two stimuli that occur in sequence, such as lightning followed by

thunder. In operant conditioning, people learn by forming an association between a behavior
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and its consequences (reward or punishment). People and animals can also learn by

observation.

According to the passage, which of the following is learning in broad view comprised of?
A. Knowledge acquisition and ability development

B. Acquisition of social and behavioural skills

C. Acquisition of academic knowledge

D. Knowledge acquisition outside the classroom

ANSWER: A

According to the passage, what are children NOT usually taught outside the classroom?
A. literacy and calculation

B. life skills

C. interpersonal communication

D. right from wrong

ANSWER: A

Getting married, raising children, and finding and keeping a job are mentioned in paragraph
2 as examples of

A. the changes to which people have to orient themselves

B. the areas of learning which affect people's lives

C. the situations in which people cannot teach themselves

D. the ways people's lives are influenced by education

ANSWER: A

Which of the following can be inferred about the learning process from the passage?
A. It takes place more frequently in real life than in academic institutions.

B. It becomes less challenging and complicated when people grow older.

C. It plays a crucial part in improving the learner's motivation in school.

D. It is more interesting and effective in school than that in life.

ANSWER: A
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According to the passage, the study of learning is important in many fields due to
A. the great influence of the on-going learning process

B. the influence of various behaviours in the learning process

C. the exploration of the best teaching methods

D. the need for certain experiences in various areas

ANSWER: A

It can be inferred from the passage that social workers, employers, and politicians concern
themselves with the study of learning because they needto

A. thoroughly understand the behaviours of the objects of their interest

B. make the objects of their interest more aware of the importance of learning

C. understand how a stimulus relates to the senses of the objects of their interest

D. change the behaviours of the objects of their interest towards learning

ANSWER: A

The word “retrieves” in paragraph 4 is closest in meaning to
A. recovers

B. generates

C. creates

D. gains

ANSWER: A

Which of the following statements is NOT true according to the passage?

A. Psychologists are all interested in memory as much as behaviors.

B. Psychologists studying memory are concerned with the brain's storage of knowledge.
C. Psychologists studying memory are concerned with how the stored knowledge is used.
D. Psychologists studying learning are interested in human behaviors.

ANSWER: A
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PHAN TU LUAN (13 cau + 0,4d/ cdu — Phan 1IV; 0,25d/ cdu — Phan V)

Part 1V: Read the passage and USE NO MORE THAN 10 WORDS to write your own
answers to the following questions. (2 marks)

1 How do companies choose the content of their advertisements? The answer depends
on the product, but it also depends on where the product is in the advertising spiral. Consider
ads for smart phones. The ads these days are quite different than the ads for the first smart
phones. Lots of people bought smart phones when they first came out, which suggests that
earlier ads were successful. So why did the ads need to be changed if they were so effective?
Advertising experts point to the advertising spiral for the answer. The spiral is a model that
can explain the stages that a product goes through from the time it hits the market until it
becomes familiar to the public.

2 First, when a product is still a novelty, people know very little about it, so it needs to
be introduced to the public. That’s the job of an advertisement at the beginning of the spiral.
Later, when the product becomes familiar and develops competition, the advertising strategy
needs to be adjusted. If the company is lucky, their product continues to be successful and
reaches the final stage of the spiral. At this stage, the company has to make efforts to maintain
their success. As a result, the advertising strategy must be changed to match the product’s
position in the market.

3 Consider, once again, the example of smart phones. When the first smart phones
emerged on the market, the public didn’t know much about their benefits. In fact, most people
didn’t even know how to use them. As a result, the first ads were mostly demonstrations; they
showed the public all of the things that could be done with this new device—finding a
restaurant, checking the weather, etc. Such ads are designed to convince consumers to jump
on the bandwagon.

4 Soon, however, there were lots of smart phones being offered by many different
companies, so the first company needed to show that its phone was the best. This is the second
stage of the spiral. Perhaps its phone has more features, or it could be dropped without
breaking, or maybe it’s a bargain compared to other models. As Brian Ito of Techno.com
explains, in many cases, the products from different companies are actually quite similar, so

it can be difficult for consumers to distinguish among them. Companies use a variety of
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strategies to show their products are the best, such as including testimonials from famous
people and citing impressive statistics and objective information.

5 Finally, we reach the end of the spiral. The public is now very familiar with the product,
its features, and its benefits. However, consumers are equally familiar with competing
products. At this point, the company simply wants consumers to be constantly reminded of
its product’s existence. Their ads no longer need to explain the product or even why it is better
than its competitors. Instead, the ads at this stage are more likely to simply show people using
the product. An ad for a smart phone might, for example, just show a student using her phone
to help her in school. Another ad might rely on snob appeal, perhaps showing a well-dressed
man in an expensive car reaching for his phone. According to business professor, Anil
Shahani, it is at this stage that most companies have trouble holding on to their customers, so
the ads take on special importance.

Cau héi 1: (0,4 diém): What might a consumer see in an ad for a laptop in the second
stage of the advertising spiral?

Cau héi 2: (0,4 diém): Why are ads particularly important in the final stage of the spiral?
Cau héi 3: (0,4 diém): What is the general purpose of an advertisement in the first stage
of the advertising spiral?

Cau héi 4: (0,4 diém): What is the meaning of ‘novelty’ in paragraph 2?

Cau héi 5: (0,4 diém): What is the main idea of the article?

Part V: Complete the following sentences with 8 out of 10 words from the box. You don’t

need to change the word forms. (2 marks)

performance specific situation awkward  experience
take care of under pressure appropriately replace attitude
Cau héi 6: (0,25 diém): Before the appointment, she was careful to dress for

the interview.

Cau héi 7: (0,25 diém): The light in the kitchen is out. We need to it.

Cau héi 8: (0,25 diém): The beginning of the interview was a little because
Rashid was nervous.

Cau héi 9: (0,25 diém): | have to David's dog while he is away on a trip.
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Cau heéi 10: (0,25 diém): After the hurricane, the at the beach was still
dangerous.

Cau héi 11: (0,25 diém): We are going to a classical music tonight.

Cau héi 12: (0,25 diém): For this job, you need to know how to use types of
software.

Cau héi 13: (0,25 diém): He performs well , SO his test scores are always very
high.

PAP AN PHAN TU LUAN VA THANG PIEM

Phan cau héi | Néi dung dap an Thang diém | Ghi chd
I. Trac nghiém 6.0
Caul-5 1. Physical explanation 0,4

2. The benefits of understanding
communication styles

3. Summarizing personality types

4. A lively person who encourages
5. Factual and analytical personality
Cau 6 -13 6. True 0,25
7. False

8. Not Given
9. Not Given
10. False

11. True

12. True

13. False

Cau 14-21 14. knowledge acquisition and ability 0,25
development

15. literacy and calculation

16. the changes to which people have

to orient themselves
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17. It takes place more frequently in
real life than in academic institutions.
18. the great influence of the on-going
learning process

19. thoroughly understand the
behaviours of the objects of their
interest

20. recovers

21. Psychologists are all interested in

memory as much as behaviors.

Il. Ty luan 4.0

Phan IV

Caul A laptop screen with brilliant clear 0,4
colors

Cau 2 Consumers are not as excited about the 0,4
product anymore.

Cau 3 to provide information 0,4

Cau4 new and interesting 0,4

Caub Ads should be designed to fit different 0,4
stages.

Phan V

Caul appropriately 0,25

Cau 2 replace 0,25

Cau 3 awkward 0,25

Cau 4 take care of 0,25

Caub situation 0,25

Céau 6 performance 0,25

Cau7 specific 0,25

Céu 8 under pressure 0,25

Piém tong 10.0
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TP. Hé Chi Minh, ngay 22 thang 2 ndm 2024

Ngudi duyét dé Giang vién ra dé
- |«'r'lq_a~: =
TS. Nguyén Hoa Mai Phuong Tran Thi Lé Thuay
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