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TRUONG DAI HOC VAN LANG ‘
PON VI: KHOA QUAN HE CONG CHUNG - TRUYEN THONG

DPE THI/DE BAL, RUBRIC VA THANG DIEM
THI KET THUC HQC PHAN
Hoc ky 2, nam hoc 2023-2024

I. Thong tin chung

Tén hoc phﬁn: PR No61 bo
M3 hoc phan: | 72INPR40572 S tin chi: | 2
Ma nhom 16p hoc phan: | 232_72INPR40572 01

Hinh thtrc thi: Bai tap lon Thoi gian lam bai: | 7 | ngay

[] C4 nhan Nhém

Quy cach dat tén file

Ma l6p HP Tén Nhém_Tén Hoc phin

II. Céc yéu cdu ciia dé thi nham dap ing CLO
(Phan nay phdi phoi hop véi thong tin tir dé cwong chi tiét ciia hoc phan)

Trong sb . LAy dir
Ky X . CLO trong | Cau | Diém | li¢u do
higu Noi dung CLO I;g’;‘hthi‘:ic thanh phin | héi | s6 | luong
CLO g danh gia | thisé | t6i da | mic dat
(%) PLO/PI
(0] 2 A (C)) S | ) @)
Evaluate internal communication
CLO1 optiops by applying intemql PR Group 10% 1 P12.2
theories, framework, planning, assignment
audiences, messages, and channels.
Select internal communication Group
CLO2 | options and propose solutions for assignment 10% 1 PI23
internal PR campaigns.
Apply writing skills, interviewing Group
CLO3 skil.ls, editing skills.. .. to write, assignment 30% 3 P1 6.2
design and present internal
communication messages.
Apply communication models and Group
frameworks to design and plan assignment
internal change communication,
CLO4 | engage employees, and create 30% 3 P17.1
impactful internal PR activities
while considering Al technologies
that's changing the world.
Show a strong adherence to moral Group
CLOS and. cthical pripc_ipleg, Yalues, and assignment 20% 2 P19 2
social responsibility in internal
communication practices.
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I11. N§i dung dé bai
1. Dé bai

Apply learned Corporate Culture and Internal PR theories to introduce an organization and create a
strategic internal communication plan in one year (2025) for that chosen organization.

2. Huéng din thé thire trinh bay dé bai
The internal communication plan (PDF) should clearly state:

I. Introduction: organizational philosophy, structure, operations, and internal communication
situations.

II. Internal communication plan

OBJECTIVE
WHAT
TARGET AUDIENCE

OUTCOMES
FEEL |
MESSAGES
CHANNELS & TACTICS
MEASUREMENT
RESOURCES & RESPONSIBILITY

DO | KNOW

Notice:

e S.M.A.R.T goals (Outputs and Outcomes)

e Audiences identifying and segmentation.

e Design full-format messages by applying rules of building powerful & motivational internal
communication messages.

e Choose a right internal communication channel mix by considering media richness theory
and Quirke’s “channels escalator.”

e Design criteria and methods for measuring and evaluating internal communications efforts,
using the suitable internal communication evaluation metrics.

e Budget allocation

3. Rubric va thang diém

Wei Excellent Good Adequate Weak
Criteria ght 7.6-10 5.1-7.5 4.0-5.0 0-3.9
(%)
Present clearly and With a few With major Assignment
coherently. No points unclear errors and/or | not
Report/ 10%, | grammar, typo or and/or few noticeable submitted.
Assignment format errors. grammar, typo | grammar,
or format errors. | typo or format
errors.
Apply learned Present all 4 required | Present 3 Present 2 Present 1
20% < hi
corporate elements: philosophy, [ elements elements element
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culture and
internal PR

structure, operations,
internal

theories to communication
introduce the situations.
organization.
Apply internal
communicatio Present all 3 required
n theories to elements:
. Present 3
analyze _ Audiences
. o, |3 s elements Present 2 Present 1
audiences and | 20% | identifying and )
) - without elements element
internal segmentation. SMART
communicatio _ SMART goal
n program _ Outputs, outcomes
goals
Design the Design the full-format
gtlfastseage:n d 0% | messages, reasonable Complete 75% Complete Complete
&Y ° | strategy and choose p *150% less than 50%
choose channel . :
: right channel mix
mix
Design criteria Criteria and Criteria and Unreasonable
and methods methods can be | methods can | Criteria and
for measuring Good and reasonable | improved. be improved. | methods.
and evaluating | 20% | criteria and effective | Content is Incomplete or | Information
internal methods missing some incorrect shows lack of
communicatio key information | information thought.
ns efforts or incorrect. throughout.
Teamwork Group members grade each other
TP. H6 Chi Minh, ngay 25 thdng 3 nam 2024
Gidng vién ra deé
o A A
Nguwoi duyét de \ ,
| J “
/ / & /

TS. Ly Lé Tudng Minh

ThS. Boan Ngoc Thanh Tam
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